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Experience state-of-the-art technologies for a bright
future and co-creation of a sustainable society

Wisdom from around the world will be on display at the
Expo. | hope as many of our employees, other stakeholders,
and the general public will visit the Expo for a hands-on ex-
perience of the future. The Expo is an opportunity for us to
make our corporate purpose—“Through innovation we will
create a future of joy and well-being for all.” —a reality. As an
enterprise based in Kobe, Sumitomo Rubber Industries is
making a concerted effort to raise the profile of Osaka, Kan-
sai, the original home of Sumitomo, on the global stage. The
Expo will spur regional economic and cultural development
that has the potential to resonate worldwide.

At Expo 1970 Osaka, | recall feeling excited as | looked at
the long queue to see a chunk of rock from the Moon exhib-
ited at the U.S. Pavilion. As a lad encountering a wealth of
revolutionary technology, it was thrilling to see the future
unfolding before my very eyes. At Expo 2025, | am eager to
view the state-of-the-art technologies that will underpin
progress toward a prosperous future and co-creation of a
sustainable society. @
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Contributing to human health

and realization of a sustainable society
through continuous innovation

attuned to the needs in a changing world

Sumitomo Pharma Group's Mission, “To broadly contribute
to society through value creation based on innovative re-
search and development activities for the betterment of
healthcare and fuller lives of people worldwide,” embodies
the Expo theme, “Designing Future Society for Our Lives.”
| hope that this Expo opportunity reminds all of employees
of our contribution to human health and realization of a
sustainable society through continuous innovation attuned
to the needs in a changing world.

| earnestly hope the Sumitomo Pavilion and the other
pavilions at the coming Expo, inspired by the theme of
"Designing Future Society for Our Lives,” will fascinate
young people, kindling their desire for innovation, so that
ultimately their aspirations will blossom and transform the
world. Anticipating such a future, | relish the prospect of
the Expo. @
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In every issue, heads of Sumitomo Group companies will share their aspirations
about the Sumitomo Pavilion now being created for Expo 2025 Osaka, Kansai, Japan.
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p Ceremony honoring tutelary deity of
Besshi mountains in Ehime Prefecture

On May 9, 2024, a Ceremony was held honoring the tutelary
deity of the Besshi mountains that figure so prominently in
Sumitomo Group's development. The Sumitomo EXPO2025
Promotion Committee filmed the event. With just a year to go
until Expo 2025, Osaka, Kansai, Japan, at this year's Ceremony
honoring the tutelary deity, as well as praying for safety in the
workplace as is the custom, we voiced our aspirations for the
Sumitomo Pavilion where the lifeforce inherent in every tree
will be celebrated in the “plant-a-tree experience.” Inspired by
the concept of “Sumitomo Pavilion Beyond Time and Around
Again,” we pledged to achieve a life-affirming arboreal cycle
encompassing felling, processing, using, and planting & nur-
turing. Cedar and cypress logged in the Sumitomo Forest are
a source of building materials for the Sumitomo Pavilion and
also for commemorative goods, merchandise, benches, and
so on. Fittingly, with the cooperation of Sumitomo Forestry,
the secretariat of the Sumitomo EXPO2025 Promotion Com-
mittee filmed this year's Ceremony. The video will be posted on
the Sumitomo Pavilion's official website and social media. @
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Wealth management is a service involving provision of comprehensive support
for the assets held by high-net-worth individuals.

It is a growing business that is a focus of keen interest among providers of financial services.

We look at the initiatives of two Sumitomo Group companies
that are active participants in this burgeoning sector of the financial services industry.
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B umitomo Mitsui Trust Bank became a provider of
financial services for the wealthy more than 20 years ago,
when it was Sumitomo Trust Bank. Kazuo Futamine, Manager
of the Owner Advisory Section of the Wealth Management
Department, recalls: “In July 2002, we established the Private
Banking Department for clients with a deposit balance of 100
million yen or more. Positioning this department as the heart of
our retail business, we have been accumulating expertise
within the bank to strengthen our business with wealthy
customers ever since.”

According to a survey by Nomura Research Institute, there
were 90,000 households in Japan with net financial assets of
500 million yen or more in 2021. Mindful of the surging stock
and real estate markets in recent years, banks, securities firms
and other financial institutions are sharpening their focus on
this attractive segment of high-net-worth individuals.

In January 2020 Sumitomo Mitsui Trust Bank entered into a
partnership with global giant UBS, and the Private Banking

———( PART1 )—M—

The sole Japanese bank
specializing in trusts meeting
the diverse needs of
high-net-worth individuals

—— Sumitomo Mitsui Trust Bank
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Sumitomo Mitsui Trust Bank

offers high-net-worth clients a bespoke
wealth management service founded

on a business model integrating the banking,
asset management, and real estate businesses.
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| Solutions offered
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Sumitomo Mitsui Trust Bank
offers products and services
integrating banking, trusts, and
real estate in ways that are
unique to a specialized trust
bank group. Its account manag-
ers make bespoke proposals
attun.ed _t(? the is.sues faced by Asset
each individual client. management
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. Sales of
investment trusts
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Securities
agent
ST

Department became the Wealth Management Department.
“Collaboration with UBS has strengthened our global asset
management service capabilities, enabling us to offer a full
lineup of one-stop services for high-net-worth clients, including
real estate brokerage, loans, and trust services, not only in
Japan but to an extent also overseas,” says Futamine.

The bank currently focuses on addressing the needs of
wealthy individuals with total assets of at least 1 billion yen,
including real estate. Clients are primarily owners and execu-
tives of listed and unlisted companies, and typically have
substantial real estate assets. 50 dedicated account managers
are the points of contact for clients. The account managers
identify the issues their clients are contending with and offer
the optimum solutions, utilizing internal and external resources,
to meet their needs.

Account managers are in close contact with clients as their
“life partners.” They endeavor to understand their lifestyles,
help them resolve various issues and achieve their goals,
whether in the public or the private sphere. In the Wealth
Management Department, assignments tend to be longer than
in the case of other departments of the bank as it takes time to
cultivate a fruitful relationship with a client grounded in trust.

As the sole Japanese bank specializing in trust banking,
Sumitomo Mitsui Trust Bank has a broad transaction base,
highly specialized human resources, and a wealth of experi-
ence. Leveraging these resources, the bank offers bespoke
proposals attuned to each client’s circumstances encompassing
real estate and financial consulting, support for business
growth and succession, and inheritance. Broad and deep
capabilities are the hallmark of Sumitomo Mitsui Trust Bank. It
is often the case that the bank is able to home in on manage-
ment issues that the client is unaware of, thus deepening the
relationship grounded in trust.

In addition, the bank helps clients resolve complex issues
that they would be unable to handle on their own, such as by
establishing a scheme whereby a trust is used to buy and sell
treasury shares without violating insider trading law or a
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Banking

Financing for
corporate clients

g R
Personal loans
AAR—
Real estate financing
REDERE

Real estate brokerage
(sales and leasing)
REYEMA (FH - KEE)

Testamentary trusts
and asset successions
b} - BEARE

Business succession, etc.
BEABEE

Real estate

Real estate
consulting
aanz® Real estate

TEE

securitization
B

Overseas

real estate business
WAL

scheme to donate dividends from treasury shares for philan-
thropic purposes.

Support for owners of startups seeking to go public

In recent years, the bank has an increasing number of new
clients, such as owners of startups. One of Futamine’s clients is
the owner of a healthcare company that is preparing to go
public. He has been in charge of this client for about four years.
While providing support on the business side, such as by match-
ing companies and introducing systems to streamline opera-
tions, he has proposed transferring the shares of the company
that the client owns to an asset management company, raising
funds to buy and sell shares and pay taxes, and using a testamen-
tary trust to ensure smooth succession of the business. He is also
supporting implementation of these proposals.

Because the bank's account manager communicates directly
with top management of the client’s company, implementation is
rapid. “It is rewarding to see the dynamic growth of a company up
close and to know that we are part of the success,” says Futamine.

Amid the ongoing diversification of business and finance
and the trend toward a borderless world, the bank is increas-
ingly active in non-financial services. In the realm of art, which is
often of great interest to the wealthy, the bank has been
co-sponsoring Art Fair Tokyo, a prestigious international event,
since 2023. In collaboration with the Graduate School of
Economics of the University of Tokyo, the bank has also initiated
research on family governance, aiming at the sustainable devel-
opment of family businesses.

“Our partner UBS has extensive expertise in building
relationships with clients, including through the organizing of
events and by supporting client families. We hope to earn the
trust of our clients through fruitful collaboration with UBS, and
to make proposals that will enrich clients’ businesses and their
lives,” says Futamine.

Keep an eye on wealth management as it continues to
evolve. @

REDR—Ty MITBHERELEH-REEN10EAULDE
BET, L5 -FEBPEOA—F—PERE, HELREOBEENKE
HFEHdEWS, BOEFKSONOEFTOEEBYEIC—ALLT, &
BORBEX - %52 -EEELYEI ERAAOY Y —XEFAHL
T, BEILICRELRY ) a—arvERHELTWS,

HEBYEIBEEDIA7RAZAILEREBREL-LET. TAED
N—pF— | ELTHEYRVWENL, DFEMbO T, R4 RERIRL
BEEREYR—bT%, EEEYEEIHRNOMOEELLLRTER
HEAPREL AT TEERFREZELN TV,

ZHEREFBRITIIEAM— D FEEFTIRITELUREE L ES | EE
PEMMEORVAM, BEELEBEEL. TNEZED LI REECHHE
DAVYIL T4V Y BEORRCARICAG Y R—F BELEEE
BRIAVTyT O, BEOKRRICEDEF—X— XA FDRE%
THTLHBHELTWVWD, TATZzyaFLBRENSBEENTONT
WRWRE FORBELIERL. EEBREZEDTOERLZ L,

TInIC, EFEMEEEEI LIk A A X -] ICHEALE 31
B EFTELY, Btk (BEK ORIEEEZHKERO7-HI(C
NEFEICENTEIRF—LEDLSTYTEHE, BEB S TIZFTH
HRELREEBRTD-DOYR— b E{ToTEL,

EEZEEITHEEEREELXE

HERFRE— Ty T REDOF—F—HEHLLVEEMNMEITET

Wb, ZEIADBEEDIANIC, EHEMMEVWALZITTREOF —F—
MWD, AFIFEFIALHIBEL, DELOTYF I PEBEMERLT
ZYRTLOEARELS XA TOYR—bETVRAL, B
DEEEBRA~NOBHCZNICHE BHKOTEESCHRES
ORE,. FEOMABAARESHEICEVWESETXOFEAL V-
RBEATWV, ETICBLTCE,

by F7EBEEEEZTDILODETETCORE—RAEL, TS5 LLHE
PEOF—F—~DYR—MIODVWTTEHANZAFIVvIICRELT
WKEZMIEICRD2ZENTET, HHAZIITAALOBRICIITT
WBEBSERELYNWADYET | L ZEIAIET,

EVXAPERMDEZHRIL. R—KX L AP ES R THFHAICERYEA
TWLWADHEERMY —EXDILT, EREORELLAEVT— D5
HTlk, BBRNLGT—FORARTELTHASONE [T— 7z 7ER] IS
2023FEDBIHELTNS, RRAFAFRBEFZHAERREHRIT, 77
IV—EVXRADOEFRNLBEEZBR T 773U —HNF VR (—KEA
BB OFRICHLEFLTLS,

[R#ETDUBSIEARY POREPBRHRDOIRED Y HR— ML,
BERLDYL—av Yy TOBEICAV-EER/ V75>
TWET, YECEELANOBRKROEEEZB T BREKROEY %
ZAPANEELINEIBRIDICTEIITREICORIFTVWESZWVWTT
(Z£3A)

ELERKITDVIILRAR XAV IS EBEE RV, @

Framework of the
Wealth Management
Department
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Individuals

Inheritance and succession services,
mortgages, deposits, etc.
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Real estate brokerage,
effective utilization, etc.
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Securities agent
Shareholder list management, support
for operation of general shareholders’

meetings, IR/SR consulting, etc.
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Corporations

Lending for corporate clients,
M&A advisory, etc.

Osaka Head Office
Wealth Management Department  \yaalth Management Department
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Entrustment Markets

Pension trusts, Interest rate and currency trading,
investment management, investment advisory, etc.
securities administration services, etc.
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The department also coordinates
with the bank’s various depart-

panies in order to meet the diverse
needs of clients for asset manage-
ment, real estate investment, and
effective utilization of their assets.

ments, specialists and group com- ¢

YRYRM SL—=TEHE
EHRT,

Major Group companies ¢
UBS SuMi TRUST Wealth Management
Sumitomo Mitsui Trust Realty
Sumitomo Mitsui Trust Wealth Partners, etc.
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Combining the collective
strengths of SMIBC Group
Services for
high-net-worth individuals

—— Sumitomo Mitsui Financial Group
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SMBC Private Wealth is a brand launched by Sumitomo
Mitsui Financial Group to address the needs of affluent
individuals with total assets worth 2 billion yen or more.
The bank, the securities firm, and the trust bank work
together to provide services catering to the diverse
needs of these clients. What follows is an overview

of the Group's concerted efforts to develop a business
serving high-net-worth individuals.
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n March 2023, Sumitomo Mitsui Financial Group (SMBC

Group) launched “Olive,” a comprehensive financial service
for individuals that integrates bank accounts, card payments,
securities, insurance, etc. on a mobile app. In roughly a year since
its launch, Olive has grown to include more than 2 million
accounts. Olive is a key element of SMBC Group's endeavors to
promote digitization of personal transactions. SMBC Group plans
to convert 250 branches, approximately 60% of existing branch-
es of Sumitomo Mitsui Banking Corporation (SMBC), into “stores”
by the end of fiscal 2025 and use the remaining 150 branches
as hubs for businesses targeting high-net-worth individuals. In
April 2020, SMBC Group integrated the wealth management

8 | SUMITOMO QUARTERLY
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SMBC Private Wealth
organizational
structure

['SMBC Private Wealth] D]

SMBC and SMBC Trust Bank have
assigned specialist personnel to the
Private Wealth Strategy Department
at SMBC Nikko Securities in order to
offer optimal services to each client
through collaboration among the
three companies.

Al

( SMBC Private Wealth

Comprehensive
proposals for protection

Sophisticated diverse
proposals for asset

and succession management
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Sumitomo Mitsui
Banking Corporation
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SMBC Nikko Securities

SMBC B BERESF

Proposals on
foreign currency, trusts,
and real estate
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SMBC Trust Bank
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Sumitomo Mitsui Financial Group, Inc.

SMBC Group
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Avideo has been released to provide a clear
and concise explanation of SMBC Private
Wealth services. In the video, SMBC Private
Wealth is likened to a restaurant without a
menu where diners can order whatever
they like.
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businesses of SMBC, SMBC Nikko Securities, and SMBC Trust Bank
under the SMBC Private Wealth (SMBC PW) brand, and, subject
to client consent, provides a variety of asset management
solutions and non-financial services in a one-stop-shop format.

SMBC PW addresses the needs of wealthy individuals with
estimated total assets of at least 2 billion yen, the majority of
whom are owners of businesses and have substantial real estate
assets. Commenting on the background to the launch of SMBC
PW, Takashi Senzaki, General Manager of Private Wealth Group,
Wealth Management Division, Sumitomo Mitsui Financial Group,
says, "In the asset management field, there is plenty of room for
growing the business with high-net-worth individuals. It is a
highly attractive market with many opportunities from a global
perspective. So, we would like to enhance our presence in this
market by building a business model that enhances our competi-
tiveness by deploying the Group's collective strengths.”

SMBC PW's goal is to create a scheme covering every aspect
of client needs. Clients typically have “four faces.” They are
business owners, shareholders, asset owners, and family
members. “By bringing together the three companies, we aim to
meet the needs corresponding to each of these faces,” explains
Senzaki. To achieve this, organizations previously dispersed
among the three companies have been reorganized and there is
a concurrent emphasis on human resources development. The
more than 200 private bankers at the three companies are mostly
mid-career or veteran employees with a wealth of diverse experi-
ence. Senzaki explains, “SMBC PW bankers need to be thorough-
ly familiar with the other two companies’ operations and have a
broad and deep knowledge of the laws and regulations affecting
high-net-worth individuals. The bar is set very high.”

As well as creating training programs and developing
human resources, each company has established an organiza-
tion consisting of personnel specialized in areas such as
products and services, solutions, and taxation. Dedicated repre-
sentatives visit clients and these specialists accompany them
whenever necessary. SMBC Group companies are expanding
job-based recruitment of new graduates. SMBC and SMBC
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Nikko Securities have begun recruiting new graduates who will
be involved in transactions with individual clients from 2025. In
the future, some of them are expected to become SMBC PW
bankers.

Bespoke management services

Unique products and services are the key to achieving differentia-
tion from competitors. Complementing the products and
services of SMBC Nikko Securities, which has an extensive track
record in asset management, SMBC PW offers services of SMBC
Trust Bank whose fund managers, who are investment experts,
offer bespoke portfolio management services addressing the
needs of individual clients. Furthermore, several times a year,
SMBC Group offers alternative products to SMBC PW clients that
are not sold to general investors, which have proved popular. In
terms of non-financial services, in cooperation with Bank Privée
Edmond de Rothschild Europe, with which SMBC Nikko Securi-
ties has an alliance, SMBC Group holds wine seminars and study
groups for young executives on topics such as economics, leisure
pursuits, and cultural themes. The Group also offers support for
the education of clients’ children at renowned boarding schools
abroad, for which there is a growing need.

Noting that high-net-worth individuals typically seek the
latest information and have a wide range of interests, Senzaki
says, “We need to keep our antenna up and respond to all sorts
of requests.” From this year, SMBC Group also intends to support
clients’ philanthropic activities.

“When | converse with individual clients who are business
owners, they sometimes ask me for advice concerning their
businesses or confide in me about personal issues. The timely
and accurate sharing of information between banker and client
can spur growth of the business. Through strengthened collabo-
ration between retail and wholesale banking, we intend to
increase the value of SMBC Group as a whole,” says Senzaki.
Collaboration with corporate sales staff is a key to future business
expansion. @

At Sumitomo Mitsui Banking Corporation’s new
“stores,” consultation booths replace the traditional
long counter. These “stores” are compact in design
and emphasize ease of access, including opening on
weekends. Avatar terminals guide customers
through procedures.
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150 retail outlets at locations with good access, such
as adjacent to train stations or on major streets, will
remain as hubs for the business addressing the needs
of high-net-worth individuals, primarily through
face-to-face transactions with individual clients.
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Volunteering as a way of benefitting
communities and tackling social issues

Amid mounting concern about the global environment,
the spotlight is on sustainability management and social
contribution activities. Increasingly, companies provide
support for employees’ volunteering. We asked three peo-
ple in charge of social contribution and CSR at Sumitomo
Group companies about the initiatives underway to pro-
mote socially beneficial volunteering by employees.
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(From left)

Sayaka Hasuo, Sustainability Promotion Section,

Corporate Planning Dept., Sumitomo Mitsui Card

Kumi Koshi, General Affairs Department, Sumitomo Rubber Industries
Shigeyuki Sakajiri, Exective Director, General Manager,

Corporate Administratiom Department, Nissin Electric

*The discussion took place in early April 2024.
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Funds for social contributions
and community-based activities

Hasuo: At SMBC Group, having set “create social value” as a
basic policy in our medium-term management plan, we are
emphasizing activities corresponding to five items of material-
ity: "environment,” "DE&I / human rights”, “poverty & inequal-
ity,” "declining birthrate & aging population,” and “Japan’s
regrowth.” Specific voluntary activities include picking up
trash in the vicinity of our office and participating in the TABLE
FOR TWO program under which donations are made for the
benefit of children in developing countries through the
purchase of certain menu items at the company cafeteria or
from vending machines on the premises. Many employees
participate in the Campaign to Deliver Picture Books because
they can be involved in this activity at home with their chil-
dren. It is an initiative to donate picture books to countries
where they are not widely available. Volunteers put stickers in
local languages on Japanese picture books. Also, for financial
education, instructors recruited from among all employees
give classes at schools.

KKoshi: The biggest pillar of our company'’s social contribu-
tion activities is the Sumitomo Rubber Industries CSR Fund,
which was launched in 2010. The fund provides grants to
organizations that are working to solve social issues in the
regions where our business premises are located and can
also be used to make donations for natural disaster relief or
to international NGOs whose work is aligned with the SDGs.
13.9 million yen was disbursed among 54 organizations in
fiscal 2024. Another feature of the company is our focus on
community-based activities. Employees at our plants take
the initiative in tackling local issues while cultivating amica-
ble and constructive relationships with residents in the
neighborhood. Specifically, we carried out greening activi-
ties and made donations with funds accumulated by collect-
ing stamps, Bellmarks (tokens collected from product pack-
aging), and PET bottle caps. In a project to support local
restaurants during the pandemic, we invited them to send
food trucks to our plants.

Sakajiri: We are also committed to social contribution activi-
ties rooted in the local community. Using Nissin Electric Group
Foundation for Social Contribution established in 2017, we
are engaged in three areas: support the development of
engineers, preservation of historical and cultural assets, and
conservation of the local environment. This is our way of giv-
ing something back to Kyoto, which has been our home for
more than 100 years. Activities benefitting the local environ-
ment include sorting and collection of garbage by employee
volunteers at the city’s Gion Festival and forest conservation in
Kyoto and Gunma prefectures. Having signed a partnership
agreement with Kyoto Prefecture and others in October 2023
on the biodiversity of Kyoto, we have just begun activities to
conserve the local natural environment, which includes some
rare species, in addition to providing financial support.
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Devising ways to lower the hurdle for participation

When we started forest conservation activities, we
were concerned whether our employees would participate.
First, | asked members of the company's kendo club to extend
a helping hand. But we found that more and more people are
eager to participate in the forest program, some with their
children. This eagerness is most encouraging and we want to
plan activities that everyone can enjoy.

Although many of our employees participate in our
activities from time to time, only a few participate continu-
ously and enthusiastically, and it is difficult to spread the activ-
ities throughout the company. After consulting with the
Human Resources Department, we decided to conduct a
cleanup in the vicinity of our office building during work
hours, which has increased the number of participants. It is
important to make it easy for employees to take part. We also
use internal newsletters, signage, and intranet banners so
that employees know what is going on.

We also conduct monthly cleanup activities around our
head office in Kobe, but one tends to see the same faces. It is
difficult for us to conduct activities during working hours, but
we are considering other ways to make it easier for many peo-
ple to participate. Each of our plants is also conducting clean-
ups of neighboring communities and around welfare facili-
ties, with many people taking part. So, there may be much to
learn from the experience of plants that successfully involve
their employees in cooperation with the community.

Ensure employees and their families have a great time

I myself participate in cleanup activities. It is a social
contribution activity, but also a great opportunity for employ-
ees to communicate with one another. People may hesitate to
take the first step, but after participating even once, everyone
says "It was great fun” or "It feels good to do something
good.” Such comments are most encouraging to those of us
who are planning and running the program. We would like to
plan a project in which many employees can participate, thus
widening the circle .

It is delightful to be greeted and thanked by local resi-
dents during cleanup campaigns. This motivates everyone.
We also hope to involve as many employees and family mem-
bers as possible in social contribution activities that are great
fun. For example, we are considering a combination of beach
cleanups and environmental education at Suma-ku, Kobe.

We have been involved in a number of collaborative
endeavors with Kyoto Prefecture and Kyoto City. A recently
launched biodiversity conservation initiative developed into a
partnership agreement when a local government official
approached us for advice. While further enhancing such local
activities, we are continually considering what more we can
do in our daily lives to help protect the environment without
having to go to distant forests or coasts. @
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SMBC Group is also emphasizing pro bono activities that make use of knowledge
gained in the core business, and we would like to increase the number of people
engaged in these activities. | enjoy interacting with people and participating in
activities at head office to exchange information. | would like as many people as
possible to enjoy similar experiences. (Hasuo)
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The experience of organizing charity concerts on my own taught me that my
skills can be useful in society. | want our employees to have similar experiences.
The insights gained through volunteering will have a positive impact on your
work.
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Forest conservation activities began with the catchphrase “Nurture the forest
and have fun in the forest.” The nurturing has been going well, and we will be
placing more emphasis on the fun from now on. I would like to continue to be
personally involved in these activities that | have participated in at Nissin Electric,
even after retirement.
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News & Topics

New Presidents to Assume Office (on apri 1, 2024)
I RIMIE Qo2a%4m181)

» Mr. Toshio Shibata
becomes President of
Sumitomo Mitsui Construction

.‘

Mr. Shibata joined Mitsui Construction in 1985. Having
served as General Manager of Civil Engineering
Technical Consulting Dept., Civil Engineering Div. of
Sumitomo Mitsui Construction; Executive Officer; and
General Manager of Tokyo Civil Engineering Branch,
he became Managing Executive Officer, Division
Director of Civil Engineering Div. in April 2020 and
Director in June 2020. He was Representative Direc-
tor and Senior Managing Executive Officer from April
2022.©

P> =HERERMARICKABS KL IE

SHERKIZ1985FIC=HERAML. ZHERBRIALTL
AEMEBR, AITRE, EREIAIERLEZR T, 20205F
ARICEBRITRE. LAKER, 202056 A ICERIFR ICHE,
2022F 4 A ORRBHR, EHRPTREZBOH TV, O

» Mr. Shuji Yoshioka
becomes President & CEO of
SMBC Nikko Securities

>

Mr. Yoshioka joined Nikko Securities in 1988. Having
worked at Nikko Antfactory and Nikko Cordial Securi-
ties, he became General Manager of Joint Corporate
Planning Div. of SMBC Nikko Securities. Having served as
Managing Executive Officer of SMBC Nikko Securities,
Managing Executive Officer of Sumitomo Mitsui
Financial Group, and Managing Executive Officer of
Sumitomo Mitsui Banking Corporation, he was Senior
Managing Executive Officer of SMBC Nikko Securities
from January 2024. @
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Sumitomo Group Public Affairs Committee
ERINV-TLBREER

» Award Ceremony for the 31st
“A Brief Message from the Heart”
Letter Contest with “Time” as the theme

The award ceremony for the 31st "A Brief Message from the
Heart” Letter Contest, for which the Sumitomo Group
Public Affairs Committee is a special sponsor, was held at
the Takamuku Community Center in Sakai City, Fukui
Prefecture, on April 21, 2024. The venue was thronged
with winners from around Japan attending the ceremony
with their families and friends.

“Time" was the theme of the 2023 competition. The
162 award-wining letters, comprising those garnering the
5 Grand Prizes, 10 Excellence Awards, 20 Sumitomo
Awards, 5 Sakai Junior Chamber of Commerce Awards, and
122 honorable mentions, which were announced in Janu-
ary, were honored. Five students from the Maruoka Junior
High School of Sakai City read out the award-winning
letters expressing diverse sentiments. A certificate made of
the local Echizenori textile was presented to each of the

winners. @
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Something enchanting!

Something new!
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llustrator Hirolkl Tsulbol visits
Sumitomo Group
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t the heart of Sumitomo Densetsu’s Kawasaki Technical Cen-
“ ter, there is a big gymnasium-like building with a ceiling
height of 9 meters, where there are electric poles and manholes.
The company is a general facilities enterprise and is building social
infrastructure in Japan, and abroad, including electrical equipment,
information and telecommunications systems, and plant air condi-
tioning. Construction of Kawasaki Technical Center was a com-
memorative project marking the company’s 70th anniversary in
2020. All the personnel training and engineer education previously
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Theme
Kawasaki Technical Center

Sumitomo Densetsu
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Kawasaki Technical Center is Sumitomo Densetsu’s first
purpose-built education and training complex. It was
completed in April 2023 and equipped with various
training facilities similar to those used or installed at
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dispersed between the Tokyo and Osaka head offices are now done

at Kawasaki Technical Center. “People are our most valuable assets.

Kawasaki Technical Center will be valuable for developing human

SENT—< sites. It also has lodging facilities. Environmental REBDOHE T L resources and strengthening technical skills and team capabilities,” BoTWd, RELTEVW-DIX, EXRMCEA - BERFEAEHRA
ERER friendliness is apparent throughout the Center. Nota- | - #8272, BRERROKBH explains Mr. Katsumi Hirose, General Manager of Human Resources | AEEAHZI LT, FIZIERLBREFBETIR, SLEIATOEE
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1. Safety and hazard simulation space
with a three-floor atrium. There are
electric poles and cranes for working
at height as well as facilities for cable
training. The training for working at
height is conducted within the build-
ing, considering the surrounding resi-
dential area.

2. The striking vertical louvers reduce
heat load while blocking the view
from the surroundings and the shape

storage batteries, and EV vehicle charging facilities.
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The four-story building has everything necessary for training
camps, with the lower floors divided into training spaces of various
sizes to meet all types of training needs. There is a lot of equipment
for trainees to familiarize themselves and practice on. On the upper
floors, there is a cafeteria and community space where employees can
get to know one another and interact in their leisure time, as well as
overnight accommodation. What impressed me during the tour was
the great variety of equipment, including electrical facilities, HVAC,
and sanitary equipment. For example, in the safety and hazard simula-
tion space, trainees familiarize themselves with the risks inherent in
working in high places or underground in manholes. They learn how
to work safely in such environments. For example, they learn how to
prevent the shearing of bolts. Virtual reality is also used to simulate
danger. In the training room devoted to electrical equipment, trainees
can learn about the configuration and operation of power receiving
and transforming equipment, the interior of which is usually covered
with steel plates, but here is visible through acrylic sheets.

“No matter how much you study in textbooks, if you never get to
grips with the machines until you encounter them at a construction
site, and you may feel disoriented. Here, trainees can see and
touch machines that are actually used in the field. Feedback from
trainees tells us this is useful for them once they step out into the real
world,” says Mr. Hirose.

A characteristic of the Center is that the nuts and bolts of vari-
ous facilities are revealed and clearly displayed. For example, the
placement of rebar and drainage pipes, which would otherwise
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be hidden in concrete walls and floors, is made visible.
The reinforcing steel bars are assembled at an angle to
avoid piping. Trainees can see that the piping layout was
informed to people at the construction site before the

reinforcing steel bars were installed. “When our employ-

ees go to work at a construction site, whether they have
experience or not, as site supervisors they must give

vy - B

b
R ]

instructions to the people engaged in construction.
Trainees are exposed to the mechanisms and procedures
involved in wiring and become keenly aware of potential

dangers by training on actual equipment. They gain the
knowledge and experience necessary to make judgments
and issue instructions in the field,” says Mr. Hirose.

Kawasaki Technical Center is also used for trying out
new technologies. Here, local 5G verification tests are
conducted, a high-speed communication system has
been built, and autonomous robots are running around in
the sub-basement. In an anechoic chamber, the perfor-
mance of wireless communication equipment is checked
and accurate values are obtained, unaffected by electro-
magnetic waves from the external environment. Class-
rooms also highlight the ingenuity of Sumitomo Densetsu.
The ceiling incorporates lighting that can be repositioned
according to the desk layout and is reflected by acrylic sheets to
reduce glare. In three rooms, each with a different color scheme,
trainees experience different levels of brightness due to differences in
reflectance despite the lighting being identical. Touring the white,
brown, and black rooms, | was surprised by the marked differences in
brightness as | stepped from room to room.

The Center is equipped with V2X, a technology developed in
recent years to integrate EVs with the energy systems of buildings.
Solar panels with a capacity of 150 kWh are installed on the rooftop.
The power they generate is consumed at the Center during the day-
time, with the surplus used to charge electric vehicles. At night, the
vehicles supply power to the building. The status of power genera-
tion and reception is displayed on panels throughout the building.
The outside temperature is roughly 10°C and due to the downpour
since morning, it can be seen that the electricity used by the building
is mostly from the storage batteries. Thanks to V2X, electricity from
EVs can be used as an emergency power source in the event of
power outages. “In addition to electricity, the Center stocks water,
emergency supplies, and preserved foods, so that in the event of a
disaster, it can be used as temporary evacuation center not only for
employees but also for local residents,” says Mr. Hirose. Committed
to coexistence with the local community, the Center is registered
with Kawasaki City as a business site that will offer cooperation in
the event of a disaster.

Within a year of its opening, 3,202 trainees have already used
the Center, and the facility utilization rate is around 90%. A team of
female employees helped design the building together with female
engineers from Daiwa House Industry. Their meticulous attentive-
ness to the needs and preferences of the Center’s users is evident in
the contoured decor of the women's amenities, the design of the
atrium, the Japanese-style rooms, and other details. In addition to
training for new employees and training according to positions,
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3. The interior of the
power receiving and
transforming equipment
is revealed and clearly
presented, with the
names and functions of
parts indicated on
plates. Ingenuity is evi-
dentin the design of the
training spaces, each of
which has plenty of
actual equipment.

4. Anechoic chamber,
which is indispensable
for verification in the
telecommunications
business.
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We are supporting
deaf athletes
who compete

in the Deaflympics.
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Training camp deepens relationships
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A and | trained together as
new employees...
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We met again in training for
employees in their second year.
He was like a different person!
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Kawasaki Technical Center,
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a training facility where you can b

have fruitful conversations nigss=nr+v%—)

the Center is also used for training managerial personnel hired
locally in Indonesia, Thailand, the Philippines, and Malaysia. | heard
that many trainees go to the roof to enjoy the view of Mt. Fuiji.

"During breaks and mealtimes, trainees gravitate to the commu-
nity space, where, in natural light, they can relax and get to know one
another while deepening friendships. Talking with other trainees
who face similar challenges in similar environments refreshes every-
one’s spirits and encourages people to help one another. Spending
time together is effective for team building. When people, whom
| first met here as new employees, return for further training six
months later, | can see their personal growth. And when | see
participants in position-based training encouraging one another,
| feel so happy that we have created this wonderful Center,” says
Mr. Hirose. The value of a highly evolved training facility is evident in
the constructive human connections it fosters. @
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Sumitomo’s

Modern Development

The present-day Sumitomo Group developed through
the endeavors of several companies whose flourishing
businesses not only made them leaders in their indus-
tries but were also instrumental in Japan’s moderniza-
tion. Let's take a look at some of them.

BARDERLAED SN B F
T ERIV=TEREDREDL
SHEHERTCSHETORE
#EIFTCE-Dh, ZOFES%
BEZLIZOBEL,

ERERDEH | Partso | BER

The path from real estate enterprise to today’s diversified trading company
actively investing in diverse sectors of the economy in Japan and globally

and the Hasebe & Takekoshi Architectural Office, which had its roots in
the design department of Sumitomo Head Office, to form Sumitomo
Real Estate Building, but during the Occupation, the company avoided
the zaibatsu trade name, changing its name to Nippon Engineering
in November 1945. It was at this juncture that the company decided
to enter the trading sector, a move reflecting a desire to maintain
employment amid the postwar shift from military to civilian demand.
As a trading company that was not only a latecomer but doing
business without using the prestigious “Sumitomo” name, Nippon
Engineering had to fight an uphill battle. Shunya Toji, who later became
president, encouraged the employees with a pithy exhortation, "A

|n

dedicated amateur is better than a professional.” He aggressively ex-
panded the business, handling not only Sumitomo Group companies’
products, but also those of manufacturers in a swathe of industries, and
was fully engaged in Japan'’s remarkable post-war economic recovery.

In 1952, when the occupation of Japan ended, the company

changed its name to Sumitomo Corporation and began investing in

| History of the trading business (as of May 2024)
I % nzm coaespmn)

diverse businesses as a general trading company. During the period of
high economic growth, the company underpinned the rapid expan-
sion of production in various industries by importing resources from
overseas, while also entering other businesses such as the nascent
supermarket sector. Of particular significance was the company’s entry
to the media and digital businesses. In addition to establishing JCOM,
which became the largest cable operator in Japan, in 1969 the com-
pany launched Sumisho Computer Service, the predecessor of today's
SCSK, leading to today’s digital solutions and related businesses.

Sumitomo Corporation has engaged in a multitude of businesses.
These include mobility solutions through Sumitomo Mitsui Auto
Service, which was formed through a merger between Sumisho Auto
Leasing and SMBC Auto Leasing, and large-scale urban development,
notably commercial complex developments in Japan such as Harumi
Island Triton Square in Tokyo, as well as projects overseas. Sumitomo
Corporation has played a vital role in extending the reach of the
Sumitomo brand in Japan and globally. @

Although Sumitomo traded in Nagasaki during the Edo period, it did
not establish a trading company until after World War II. Though sev-
eral trading companies sprang up in Japan during the economic
boom following World War I, Masaya Suzuki, the Director-General at
the time, did not approve the establishment of a trading company
because he believed that “Sumitomo lacked the necessary human
resources for trading,” a stance reflecting Sumitomo business
philosophy that human resources are the most important asset.
In fact, most of the newly established trading companies were
short-lived, felled by bankruptcy in the subsequent economic slump.

Sumitomo Corporation has its roots in the real estate business
whose original vehicle was an enterprise named Osaka North Har-
bour, which was established by Sumitomo General Head Office in
1919 to develop the city's North Harbour area where Sumitomo
Head Office had acquired rice fields in 1878 to secure food for the
workers at the Besshi Copper Mines. The company'’s large-scale
land reclamation and harbor construction led to the development
of the North Harbour area as an industrial zone where Sumitomo
Metal Industries, Sumitomo Electric Industries, and other compa-
nies were located, contributing to Osaka’s prosperity in the 1920s
and 1930s during the "Great Osaka” era.

In 1944, Osaka North Harbour merged with Sumitomo Building
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1. The New Sumitomo Building (left)
upon its completion in 1962 and the
Sumitomo Building (right). The first
phase of the Sumitomo Building
completed in 1926 and the second
phase completed in 1930 (courtesy
of Sumitomo Historical Archives).

2. Shunya Toji who became president
of Sumitomo Corporation in 1947
(courtesy of Sumitomo Corporation).
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News & Topics

Sumitomo Mitsui Banking Corporation
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Mitsui Sumitomo Insurance
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Sumitomo Corporation
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Sumitomo Mitsui Finance and Leasing
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P First joint CSR initiatives of four Sumitomo Group companies in Malaysia

Four companies, Sumitomo Mitsui Banking Corporation
Malaysia, Sumitomo Corporation Malaysia, MSIG Malaysia
(Mitsui Sumitomo Insurance’s subsidiary), and SMFL
Leasing (Malaysia), are jointly conducting corporate
citizenship activities. The staff of these four Sumitomo
Group companies visited two orphanages in Malaysia in
November 2023 and January 2024 as part of Sumitomo
Group's CSR activities. This was the first time these four
Sumitomo Group companies joined forces to conduct CSR
activities.

With "Education” as the theme, the four companies
donated PCs and other types of IT equipment to the
orphanages and offered a cookery session where children
got a taste of Japanese culinary culture. There was also a

drawing session. The Sumitomo Group companies’ staff
and the children prepared Inari sushi (rice stuffed in
flavored fried tofu) together and then ate it. The children
drew pictures inspired by their dreams. Though hesitant at
first, the children got into the swing of things as the activi-
ties progressed, and by the end were smiling and laughing,
clearly enjoying themselves.

Going forward, transcending the boundaries of compa-
nies, Sumitomo Group companies will continue social
contribution activities under the theme of “Education” and
expand the scope of their activities, with the aim of
cultivating a mindset oriented toward sustainable develop-
ment in the corporate culture and as individuals. @
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WOMEN SHINE g

Saori Ueda

Vice President, Environmental and Energy
Business Promotion Dept.

Environmental and Energy Business Division
Sumitomo Mitsui Finance and Leasing
EHERT7AFVR&Y—R
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Joined the company in 2011. After working in the
Retail Sales Dept. and Tokyo Sales Dept. 3, she
attended a three-month language study program,
an opportunity offered by the company’s training
system. In 2020, she was assigned to the Sales Pro-
motion Dept. Seconded to Sumitomo Mitsui Bank-
ing Corporation to promote collaboration. Since
returning to the company in 2022, she has been in
her current position, which she applied for through
the internal recruitment system.
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My Treasure
e

“| started hiking in the
mountains with my hus-
band during the pandemic.
| treasure the time | spend e, e
camping. It's so refreshing!” She goes trekking and
camps out in the mountains several times a year.
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Women's
Advancement

at Sumitomo Mitsui
Finance and Leasing
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at Sumitomo
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F Expanding the field where
she can demonstrate her capabilities,

always inquisitive
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Saori Ueda concurrently works for SMFL
MIRAI Partners where she focuses on
promoting solar power generation sys-
tems for in-house power consumption
by enterprises. The company acts as a
power generator, setting up a solar
power plant on the customer’s premises
and supplying electricity. “Sometimes |
clamber about on the roofs of customers’
factories for on-site surveys,” she says.

Ueda joined the leasing industry as a
graduate recruit, seeking a job that
would bring her into contact with a wide
range of industries. As a sales representa-
tive, she worked with partners ranging
from small and medium-sized companies
to foreign companies and listed com-
panies, gaining knowledge of diverse
industries. In her 10th year with the com-
pany, on the strength of her experience
and extensive product knowledge, she
was seconded to Sumitomo Mitsui Bank-
ing Corporation to promote collabora-
tion. After returning to the company, she
applied to work in the environmental
energy field, which is a focus of interest
in society, and is helping clients achieve
carbon neutrality. With a great attitude
and an inquisitive mind, she continues to
expand her field of activity, saying, “l want
to create new services in this field.” @
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“The environmental energy field is evolving every day.
| find it fascinating to gain new knowledge and at the
same time | want to contribute to the growth of the
environmental energy sector by creating new services
and fostering collaboration with other companies.”
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By

Women's advancement is one of the key themes of the company's
management strategy. In order to help female employees’ develop their careers
while achieving a balance with life events, the company offers flexibility in
working hours and locations, training for female leaders, roundtable discussions
with female executives and department heads, and dispatches women to
external training programs. The company has received the 2-star Eruboshi
Certification as an enterprise that promotes the advancement of women.
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