FRIIV—TLHEER
Sumitomo Group Public Affairs Committee |
https://www.sumitomo.gr.jp/
FERIEFEHASH Sumitomo Chemical Co., Ltd.
EREHMN T EMSH Sumitomo Heavy Industries, Ltd. i
M =HERRT Sumitomo Mitsui Banking Corporation
FrREBILMFX ST Sumitomo Metal Mining Co., Ltd.
FREEHASHT Sumitomo Corporation ‘
=HEREFIRITHASH Sumitomo Mitsui Trust Bank, Limited
FREGRBEESH Sumitomo Life Insurance Company ’ e
MASHEREE The Sumitomo Warehouse Co., Ltd.
FERERIEMRASH Sumitomo Electric Industries, Ltd. Plastics, materials that are
SHERBE LK RS Mitsui Sumitomo Insurance Co., Ltd. Kf;ycrg‘r‘;:f:;:’;;ﬁ'yday
AAREE FixX &1t Nippon Sheet Glass Co., Ltd. b O B
NEC NEC Corporation BBETIZAF TN EBICHEAL
FERTEEMA S Sumitomo Realty & Development Co., Ltd. ‘ ti:)‘_t:;:‘j;son
FERAREAMER ST Sumitomo Osaka Cement Co., Ltd. T ‘
=HEFREFGSHT Sumitomo Mitsui Construction Co., Ltd. '
FERN=T7Z71MER ST Sumitomo Bakelite Co., Ltd.
FRMEMISH Sumitomo Forestry Co., Ltd. SUMITOMO QUARTERLY
FERILIEMASH Sumitomo Rubber Industries, Ltd. SPRING 2019 o. 156
AEARFEREEHA ST Sumitomo Dainippon Pharma Co., Ltd. _ _ o _
=HERI-FHREH Sumitomo Mitsui Card Co., Ltd. E:J::,:':i:zrfg;':i:;o,\,if;p;,”g;i:ﬁ::;?:Cr_nm'ttee
ERE#GKSH Sumitomo (S.H.l.) Construction Machinery Co., Ltd. Printing: Dai Nippon Printing Co., Ltd.
ERE MRS Sumitomo Seika Chemicals Co., Ltd. Peslen:BOLD GRAPHIC. .
FREBILEMRSH Sumitomo Precision Products Co., Ltd. 2,23;,?158,22;32; Group Public Aflas Commitiee
EREFRMGA S Sumitomo Densetsu Co., Ltd. Printed in Japan
FREEGARH Sumitomo Wiring Systems, Ltd. BRI TEREES

MHRSHAFR SR

ZHERTFAF R -ZK 4

The Japan Research Institute, Limited

Sumitomo Mitsui Finance and Leasing Co., Ltd.

REH N BEBPAYILT2Y
ENR: ABAEDR]
FHAL R—IWRT ST 197

SMBCHEGES M1t SMBC Nikko Securities Inc. ORI —TERERS 2019

SCSK# &=t SCSK Corporation KEEH BE A5 OEIEHERUET,
FERBIMASH Sumitomo Riko Co., Ltd.

HEEMM ST Nissin Electric Co., Ltd. ﬁ 2vHR

MAEHEES Meidensha Corporation o 00 - VEGETABLE

FR=HF—I—EXHXEH

Sumitomo Mitsui Auto Service Co., Ltd.

FSC Fscecoossss ©IL INK

SUMITOMO QUARTERLY

SPRING
2019
No. 156




SUMITOMO QUARTERLY

SPRING 2019 no. 156

Contents

2 Our Aspirations
Michio Nishida
Kyoichi Yokota
Sumitomo Dainippon Pharma

4 At the Forefront of
Plastics

12 Tomohiro Nakamori’s
Insights

14 lustrator
Hiroki Tsuboi
Visits
Sumitomo Group

Sumitomo Realty & Development’s
remodeling service for condominiums

18 SUMITOMO’S
MODERN

DEVELOPMENT
20 News & Topics
23 Lunch ata

SHASHOKU!

SCSK Corporation

2 HRAEVWKRENHD
KEAMERBIE
BmEEREA
HER—3A

4 TIRAFvIREITHE
12 hHEBEORFERE
14 BENLES18—
DIFVVVOAED
EFRIN-TIEEF
ERAEE
223N TA— L
18 IERIEROEH
20 Za—X & hEYIR

23 #E]IZGO!
SCSK

2 SUMITOMO QUARTERLY no.156

OurAspirations
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Individuals’ digital
dexterity will lead to

innovation

ESRAEEICDOEITS
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1. Digital technology workshop with invited external experts.

2. IT Sports Competition using VR.
3. Employees playing an immersive VR game.
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Sumitomo Dainippon Pharma held
a 4-day event, Digital Festivus, in
mid-October 2018, with all employees
participating to raise their awareness of
information technology (IT).

One of the highlights was the I'T
Sports Competition in which 42 con-
testants in 14 teams from the Tokyo
head office, the Osaka head office, and
laboratories played games featuring
virtual reality (VR), artificial intel-
ligence (AI), and drone technologies.
Michio Nishida, Senior Director, IT
Management & Digital Transforma-
tion of Sumitomo Dainippon Pharma
comments on the positive impact:
“Although many of our people felt
rather unfamiliar with digital technol-

ogy, playing games helped them over-
come the mental barrier.”

The company also held seminars
featuring experts from leading global
IT companies as well as training pro-
grams directly linked with its business,
such as a workshop on health-tech ven-
tures and case method-based programs
for all departmental heads on digital
technology.

Use of IT is advanced in certain
aspects of the pharmaceutical industry,
such as the application of Al in research,
but “when it comes to digital utiliza-
tion of digital technology, it is still not
enough,” says Kyoichi Yokota, Senior
Digital Officer of Sumitomo Dainippon
Pharma.

Yokota continues: “Although the
offering of pharmaceutical products is
at the heart of our business, we need to
make a greater contribution to patients
through the use of IT, for example, in
disease prevention and follow-up care.
We aim to enhance each employee’s
digital dexterity—that is, the ability
and desire to exploit digital technolo-
gies for better business outcomes—so
as to transform Sumitomo Dainippon
Pharma into an agile and versatile orga-
nization, for better patient experience
in our focus disease area.”

Through Digital Festivus, people
are getting new ideas for new busi-
nesses that will enable patients to lead
healthier and more fulfilling lives. &

Michio Nishida

Senior Director, IT Management
& Digital Transformation
Sumitomo Dainippon Pharma
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Kyoichi Yokota

Senior Digital Officer
Sumitomo Dainippon Pharma
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At the Forefront of Plastics

lastics are indispensable for con-
P temporary lifestyles. They are

used in virtually everything from
daily necessities and kitchenware in the
home, food containers and packaging,
stationery goods and toys to electrical
appliances, automobiles, and building
materials.

The two greatest attributes of plas-
tics are their light weight and toughness.
They can be easily formed and colored,
are hygienic, and provide excellent elec-
trical insulation. There are also various
types of plastics available to suit diverse
applications. As they continue to evolve,
plastics will become even more conve-

TI3AF v w3

nient.

Sumitomo Chemical has developed
a new transparent resin that does not eas-
ily deform or break yet is lightweight.
This new resin is strong, satisfying shock
resistance tests when used for vehicle
windshields. If applied to electric vehi-
cles (EVs), it is expected to greatly con-
tribute to vehicle weight reduction and
energy saving.

Sumitomo Bakelite Co., Ltd. has
been manufacturing plastic dishes, flasks,
and other cell culture products for some
40 years. Having improved over the years
thanks to the company’s long-cultivated

expertise, these products are essential for

research into regenerative medicine. The
company is also emphasizing research of
glycans to support drug discovery. Hav-
ing launched a new initiative in coopera-
tion with equipment manufacturers, the
range of the company’s plastic products is
widening.

On the other hand, there is an
urgent need to deal with plastic waste.
It has become clear that microplastic
debris in the ocean is adversely affecting
the environment. In these circumstances,
Mitsui Sumitomo Insurance has ceased
use of single-use plastic straws and cups
at its cafeterias.

Although plastics are convenient

materials, we, the users, need to seri-
ously consider whether any given item
should be made of plastic, whether it can
be improved, and how it can be recycled.
Then, a future with plastics will indeed
be an attractive prospect. @
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Lightweight, clear,

robust plastic
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1. Prototype car window made of a newly
developed plastic. 2. “ItoP” concept
car developed by ImPACT, short for the
Impulsing Paradigm Change through Dis-
ruptive Technologies Program, incorporat-
ing research outcomes of participating
companies. Resin content of ItoP is 47%,
a roughly fourfold increase compared with
conventional vehicles, and ItoP weighs just
850kg, far less than a comparable con-
ventional vehicle. 3. Another advantage
is wide visibility thanks to extensive use of
transparent resin.
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n recent years, there has been a great,
I as yet unfulfilled, demand in various

fields for thin transparent materials
that are neither prone to deformation nor
brittle. For example, since automobile
windows must be both transparent and
sturdy, laminated glass is normally used.
If it were possible to replace the glass with
plastic, the result would be lighter vehi-
cles that would save energy.

It is in this context that Sumitomo
Chemical has developed a transparent
resin that is lightweight, highly rigid and
very tough based on a plastic called poly-
methyl methacrylate (PMMA).

Generally speaking, resin materi-
als are of two types depending on their

behavior when tension is applied: one
type hardly stretches and suddenly breaks
and the other type stretches a lot until it
breaks. Whereas PMMA is a typical trans-
parent resin exhibiting the former behav-
ior, polycarbonates are representative of
the latter type. Among plastic materi-
als, PMMA is notable for its transpar-
ency. When subjected to stress, PMMA
does not easily deform but easily breaks.
In contrast, polycarbonates easily deform
and do not easily break but their transpar-
ency and other optical characteristics are
inferior to those of PMMA. Attracted by
PMMA’s transparency, Sumitomo Chem-
ical persisted in research to create a mate-
rial that is not prone to deformation and
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is hard to break.

This research was conducted as part
of ImPACT—the Impulsing Paradigm
Change through Disruptive Technolo-
gies Program—promoted by the Council
for Science, Technology and Innovation
of the Cabinet Office of the Government
of Japan. Research at universities par-
ticipating in ImPACT greatly enriched
understanding of the fundamental mech-
anism of polymer fracture. Reflecting this
new knowledge in material design while
progressing through repeated cycles of
verification and feedback, Sumitomo
Chemical has developed a resin about
1.6 times more difficult to deform than

polycarbonates and more than 10 times
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At the Forefront of Plastics
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As a substitute for glass, the world needs a material that is neither prone to deformation nor brittle. Until
now, the quest for transparent plastics satisfying both characteristics has not yielded such a material.
Sumitomo Chemical promoted research based on PMMA that is characterized by high transparency.
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more difficult to break than PMMA, yet
maintaining transparency on a par with
PMMA. This new resin is strong, satis-
fying shock resistance tests when applied
for vehicle windshields. Used for the roof
of a vehicle, it delivers a 66% weight
reduction compared with laminated glass
and a 41% weight reduction compared
with steel plate.

Thanks to lightweight, clear, robust
plastic, making vehicle windows far
larger than those attainable with glass is
no longer just a dream. Use of this plas-
tic for vehicle windows and roofs would
not only lead to energy saving due to
its thinness and light weight but also to
greater safety and comfort because of the

far higher visibility it offers. Sumitomo
Chemical believes this material can con-
tribute to the achievement of the Sustain-
able Development Goals (SDGs) and the
targets of the Paris Agreement. Other
expected applications include sound
insulation walls for highways and mon-
itoring windows in seawalls.

Although research is still at a fairly
basic stage, Sumitomo Chemical com-
ments that the orientation of the concept
has already been confirmed. The com-
pany will continue with the research and,
following technological development and
commercialization, aims to contribute to
the achievement of SDGs whose target
year is 2030. @




Plastics for innovative
solutions in biotechnology
and healthcare
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1. Glycan profiling unit and a dedicated chip. Amid accel-
erating development and diffusion of biopharmaceuticals,
analysis of glycans that couple with proteins has an important
bearing on quality control. 2. Plastic chip used for testing and
diagnostics. The company's technology is utilized in design
1 and processing of complex patterns corresponding to cus-
tomer requirements. 3. The SUMILON Super Quiality series of
high-grade products are widely used in research into regen-
erative medicine, such as research focusing on iPS cells.
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umitomo Bakelite Co., Ltd. can
trace its history back to Japan’s
first manufacturer of phenolic
resin, the world’s first plastic. Capitaliz-
ing on technologies cultivated over many
years, the company is now channeling its
resources into three fields: support for
regenerative medicine, support for drug
discovery, and testing and diagnostics.
The company became the first Jap-
anese manufacturer of cell culture prod-
ucts some 40 years ago by introducing
plastic dishes, flasks, and other laboratory
ware under the SUMILON brand. Com-
pared with glass, plastics offer greater
freedom in terms of shape while chem-
ical surface treatment can endow plas-
tics with various useful attributes. In the
course of a long history, in which mold-
ing technology has played a prominent
role, Sumitomo Bakelite Co., Ltd. has
expanded the scope of its technological
capabilities to include polymer synthe-
sis and surface treatment, microfluidics,
and glycan analysis. Researchers at phar-
maceutical companies and elsewhere are
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SB Bioscience

users of the company’s cell culture prod-
ucts, analytical kits, and other laboratory
ware. The company listens attentively to
feedback from these users at the forefront
of research, reflecting their opinions in
product development.

In its support for regenerative med-
icine, which is currently transitioning
from research to practical applications,
the company's vigorous engagement in
joint research with universities has led to
commercialization of high-quality cell
culture products made of plastics. In its
support for drug discovery, the compa-
ny’s research focuses on glycans, a class
of biomolecules in which Japan is a world
leader. Addressing the needs for glycosyl-
ation analysis in quality control of anti-
body drugs, the company offers com-
prehensive solutions for glycan analysis,
including an automated sample prepa-
ration system, dedicated kits, and con-
tracted analysis services. For testing and
diagnostics, the company is collaborating
with customers to develop customized
microfluidic chips that enable smaller
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At SB Bioscience, a new company, expertise of Sumitomo
Bakelite Co., Ltd. cultivated in the biotechnology business
will be the key to development of diagnostic drugs (left).
A biotope at the company's Shizuoka Plant helps main-
tain biodiversity. The aspiration to contribute to society is
expressed not only in the company's plastic products but
also in everything it does (right).
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At the Forefront of Plastics

diagnostic kits offering faster diagnosis
than is possible with conventional prod-
ucts. In all these fields, there are market
needs for automation. In response, the
company is shifting its business toward
the offering of systems, that is, offering
consumables developed in house utilizing
its polymer synthesis and plastic process-
ing technologies together with the nec-
essary equipment in collaboration with
equipment manufacturers.

SB Bioscience, a joint-venture
company with Sumitomo Dainippon
Pharma, will start operation on April 1,
2019. This new company will conduct
R&D of diagnostic drugs utilizing tech-
nology of Sumitomo Bakelite Co., Ltd.

Amid growing calls to reduce the
use of plastics, Sumitomo Bakelite Co.,
Ltd. will continue to support the biotech-
nology and healthcare sectors by offering
various comprehensive solutions based on
the innovative plastics technologies it has
cultivated over many years and the fruits
of collaboration with universities and
partner companies. @
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he increasing prominence of the

issue of marine plastic debris

is spurring moves worldwide
to cease using plastic straws. In August
2018 Mitsui Sumitomo Insurance
decided to stop using single-use plastic
straws and cups at its cafeterias and has
switched to paper ones at the cafeterias in
its Surugadai Building head office and in
the adjacent annex. This policy is being
implemented step by step at the compa-
ny’s office cafeterias nationwide.

This initiative is an aspect of the
pursuit of sustainability to achieve the
Sustainable Development Goals (SDGs).
Mitsui Sumitomo Insurance pays partic-
ular attention to the stewardship of nat-
ural capital, which includes biodiversity.
To fulfill its corporate social responsibil-
ity by taking action to protect the global
environment, the company sought to
identify initiatives that would encourage
employees to behave in ways that would
benefit the environment in the course
of their daily lives, thus heightening
employees’ awareness of the importance
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Switching from single-use plastic

to paper at cafeterias
HERFNDTIZFyIRBERICTVE R

of sustainability. The drive to reduce the

use of single-use plastic products is one
such initiative.

Although there was a cost issue in
switching to paper straws and cups, mea-
sures, such as bulk purchase, are imple-
mented to minimize costs. In addition,
to enhance employees’ awareness about
health as well as protection of the eco-
system, the menu at the company’s cafes
was revised, including the introduction
of organic coffee and healthy fruit juice.
Although it is difficult to measure the
impact of the reduction of plastic con-
sumption Mitsui Sumitomo Insurance
has confirmed that there has been a pos-
itive impact on employee mentality, as
indicated by the increasing number of
employees who have been bringing their
own flasks to the office since the switch
from single-use plastic products.

According to Mitsui Sumitomo
Insurance, the changeover to paper
products was an opportunity to notice
the availability of various environmen-
tally friendly materials other than paper.

This initiative was started from
the viewpoint of environmental
protection that can be imple-
mented in everyday life. It has
been highly effective for chang-
ing the mindset of employees
and inner branding.

[BEEFEDNOFHTTEIRER
E | OB RS IRHSN S E D
M #Ho. HEEDERNE, 1>
F=TI T4 T DR TORZL
R HoIEND,

Because of the nature of its business,
paper is widely used at Mitsui Sumitomo
Insurance for documents. But paper is
associated with deforestation. While fur-
ther promoting reduction of paper con-
sumption through digitization of busi-
ness documents, the company will
consider adopting items made of mate-
rials other than paper at its cafeterias.
In a pilot scheme, it has already intro-
duced coasters made of environmentally
friendly materials whose principal raw
material is limestone. As for the business,
the switch to paper products for the cafe-
terias led to relationships with manufac-
turers of paper straws and was also effec-
tive for branding as an environmentally
friendly company.

In order to support creation of a
sustainable society in its capacity as an
insurance company, Mitsui Sumitomo
Insurance intends to continue emphasiz-
ing the raising of awareness of individual
employees. @
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At the Forefront of Plastics

The cafeteria at the head office serves
600-800 meals a day. The switch to paper
straws has been implemented not only at
the company’s cafeterias but also at its
cafes (above). A coaster made of biode-
gradable limestone and paper straws. In
addition to tricolor straws, black straws are
also available (below).
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*The “skeleton” of a condominium
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room are skeletonized
remodeled as a single
spacious room.
*Before & After
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Sumitomo Realty & Development’s
remodeling service for condominiums

A tatami room and a carpeted

and
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Sumitomo Realty & Development
offers Shinchiku Sokkurisan, a full
remodeling service package for

detached houses. Skeleton Renovation

is the company’s equivalent service
package for condominiums.
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Tailor your residence
to your lifestyle

FEVWVEESLICADES

The hallmark of Skeleton Renovation is attention to
detail, such as changing the height of the electric
outlets and switches according to the user’s height,
changing the position of the dishwasher for ease of
use for a left-handed person, and replacing
deteriorated old drainage pipes. The sales engineers
(SEs) identify customers’ needs through meticulous
interviews and help them create their ideal homes.

BRICAHDETAL NP Ay FDESELEALN, &
FEROADENRTVLIICRBRSEOMBEE AL
Vo ¥z, BEHELEHKEDT L E, MNP VRIZ
[RFIWR)IN=2ar | DFFE. EBICESTHNE
SEETEICHERWEYS, £—ILRILY =7 (SE) &
HICESLRTIEWICL TV,

experience. | bought a home in Tokyo.

There is no place | can call my hometown as my family
moved frequently when | was a child because of the nature of my
father’s work. So, | want to live in our family home for a long time
for the sake of my children. Even after they grow up and live away
from the home in which they spent their formative years, | want
them to still think of it as their home and to visit every now and
then (also with their children in the fullness of time) . . . That’s why
the theme of home resonates with me and | was so keen to report
on this topic.

Sumitomo Realty & Development launched Shinchiku Sok-
kurisan in 1996 for remodeling of detached houses. Utilizing the
original barebones structures, such as pillars, this service pack-
age covers complete remodeling of everything else. The result
is virtually a new house. At that time, this approach was unique
to Sumitomo Realty & Development in the house remodeling
industry. Since Shinchiku Sokkurisan costs no more than 50%
of a complete rebuild and is offered at a fixed price, it was well
received in the market. Skeleton Renovation, the company’s
equivalent service package for condominiums, was launched in
2000.

Mr. Osamu Usami of the Shinchiku-Sokkurisan Business
Division explained to me what the service involves: “In general,
remodeling refers to partial remodeling, such as replacement of
a bathroom, toilets, and other facilities and wallpaper replace-
ment. But our Skeleton Renovation involves a comprehensive
refurbishment of everything from the room layout and the loca-
tions of the kitchen, the bathroom, toilets, etc. to plumbing and
electrical wiring, after removing everything from the exclusively
owned area of a condominium, such as walls between rooms,
floors, and ceilings, to reveal the ‘skeleton’ of the condominium.”

Mr. Usami showed me a condominium in its skeletal condi-
tion at a worksite. All the concrete walls are revealed! Although
each condominium is only a part of a building, | wondered if it
was OK to strip everything out like this . . . He told me that most

F or many people, buying a home is a once-in-a-lifetime

What’s behind
the wall?

BEOE(Z(Ee- ?

Tucked in the corner of a large room
is a semi-private space transformed
from what used to be a built-in
closet. A popular concept.
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Many Skeleton Renovation
customers want to streamline
storage.
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Confined space?
No worries!
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condominium buildings have a rigid-frame structure supported by
columns and beams and even if walls of the exclusively owned
areas are removed, there is no impact on the structural integrity. In
an empty space framed by exposed concrete walls, | had no idea
where the living room, bedrooms, bathroom, etc. used to be.

According to Mr. Usami, the great majority of customers
are people in their 50s or older living in condominiums built 20 to
30 years ago. Once their children become independent, it seems
that couples would like to change the layout of the homes to suit
themselves. “In the case of a newly built condominium, people
tailor their lifestyles to their existing residence. But Skeleton Ren-
ovation helps customers tailor their residences to their lifestyles,”
says Mr. Usami.

| was shown around several remodeled condominiums. In
one of them, | saw a breathtakingly spacious living room. A couple
living alone had got rid of their children’s rooms to greatly expand
the living room. There is such a sense of space. To one side is an
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Airy, glass-walled bathrooms
(above) and adventure play-
To ensure safety and quality, an inspector
meticulously checks everything in demand.
accordance with the company’s unique
construction procedure specifications.
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open plan kitchen with marble countertops. The kitchen, which
used to be squeezed up against the wall, has come into its own.
In this way, it is possible to change the locations of facilities that
use water. The bathroom and the adjacent space with a washba-
sin, mirror, and so on are also roomy and stylish, reminiscent of a
boutique hotel.

To realize the ideal home, it is essential to carefully con-
sider the layout and specifications right at the beginning. For
example, even if you wish to radically change the locations of the
kitchen and the bathroom, it may be difficult to do so because
of the relationship with the plumbing in the common area of the
condominium building. “I tell our staff to interview the custom-
ers to identify all their requests at first,” says Mr. Usami. Based
on the knowhow they have acquired through over 10,000 cases
of remodeling, the company will try to reflect the customers’
requests to the maximum extent possible. Sumitomo Realty &
Development calls the staff dealing with customers “sales engi-
neers (SEs)” and a dedicated SE is appointed to take care of
each customer from the first consultation through to delivery.
Since remodeling companies typically have different personnel
in charge of each process, trouble is likely to occur: for example,
the customer’s requests are not communicated to the people
in charge of the actual construction or the outcome differs from
what was discussed and agreed. Sumitomo Realty & Develop-
ment has put a system in place that prevents such trouble. Based
on its accumulated knowhow, the company has created unique
construction procedure specifications. Inspectors meticulously
check more than 100 items against the specifications to confirm
whether the construction has been done properly.

Another characteristic is the fixed price. Typically, in the
remodeling industry, an estimate is made by multiplying the num-
ber of units by the unit price, and then adding everything up,
but people tend to find this confusing. If an unexpected situation
occurs, which is not unusual in remodeling projects, additional
change may be incurred. In contrast, the price for Skeleton
Renovation is essentially the sum of the standard construction
fee and the prices of the household appliances selected by the
customer. The pricing is transparent. Once determined, there is
no additional charge. Indeed, the pricing system is a practical
expression of the company’s customer-first principle. A resi-
dence is a place where you and your family may spend decades.
If I wanted to remodel my residence, | would like to ask reliable
people like Mr. Usami and his colleagues! @
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customer’s eyes!
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Kageji Washio devoted himself to the cultivation of people

and community development

7 U
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A figure revered by the people of
Niihama as a benefactor
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No discussion of the history of Niithama
City, site of Besshi Copper Mines, would
be complete without mention of Kageji
‘Washio.

Washio was born into a family of
Shinto priests serving the former Yama-
bushiyama Shrine in the village of Suma
in Hyogo Prefecture (present-day Kobe
City). He studied Shinto from early child-
hood and while a student at Kumamoto
Fifth High School (present-day Kuma-
moto University) aspired to practice Zen
meditation at Kenshoji Temple (Kuma-
moto City). In other words, he studied
both Shinto and Buddhism in his youth,
which had a profound impact on the for-
mation of his character. In addition, he
went on to attend Kyoto Imperial Univer-
sity, where he devoted himself to his stud-
ies while continuing to practice Zen med-
itation under the tutelage of Chief Priest

Koshu of Daitokuji Temple in Kyoto.

In 1907, the year Washio gradu-
ated from university, a dispute at Besshi
Copper Mines between labor and man-
agement over reform of the mining camp
system had escalated into the Besshi
Riot. Masaya Suzuki, the third Direc-
tor-General of Sumitomo, had come to
realize that on-site labor measures were
an urgent priority and was searching for
someone capable of handling the situa-
tion. His close friend Chief Priest Koshu
recommended Washio for the task. That
is how Washio joined Sumitomo.

After joining Sumitomo, Washio
started out by concealing his identity and
working for two months as a miner at
Tkuno Mine in Hyogo. That is, his first
act was to observe work in a mine with
his own eyes in an attempt to under-
stand things by direct experience. Even

Kageji Washio (1881-1981)

I

Joined Sumitomo in 1907 upon graduating from the Faculty of Law,

Kyoto Imperial University. After working in the Mining Department, the

Besshi Office of the Mining Department, and the Pit Work Section of

the Besshi Office of the Mining Department, assigned in 1922 to concur-

rently serve as deputy manager of Besshi Mine Office and senior manager

3 of the Labor Department, became manager of Besshi Mine Office four

-i years later. Became managing director of Sumitomo Besshi Mine Co., Ltd.

in 1927 and managing director of Sumitomo Limited Partnership in 1930.
Received the Ehime Prefecture Education and Culture Award in 1962.
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after returning to Besshi, he asked to be
assigned to work in the mine and worked
together with the miners. He progres-
sively improved unreasonable regulations
and inefficient work processes, issues
noticeable only to those intimately famil-
iar with the worksite. The work environ-
ment and treatment of the mine workers
gradually became better, and as a result
ore output increased day by day.

It is said that through his experi-
ence in the mine at that time, Washio
learned firsthand that maintaining har-
monious labor relations requires think-
ing from the perspective of the workers
and that middle managers should keep
abreast of changing circumstances, pro-
vide clear instructions, and deploy per-
sonnel appropriately.

In 1912, Washio opened the private
school Jikyo-sha as a place where young
people working at the mine could build
character and develop their capabilities. In
1920, Sumitomo Yoshu Friendship Asso-
ciation was established by former pupils
of the school for the purpose of promot-
ing communication and friendship among
members as well as their welfare.

Aspiring to coexistence and
co-prosperity with the local
community

Besshi Mine Office was split off
from direct operation by the limited
partnership and became the independent
company Sumitomo Besshi Mine Co.,
Ltd. in 1927. Washio, who was appointed
managing director, conducted a survey of
the mines’ ore reserves only to learn that
the mines would be worked out in only
about twenty years. Washio explored
ways for Sumitomo to achieve coexis-
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A crowded Children’s Day celebration in central Niihama in 1968 (left, photo acknowledgment: Municipalization 50th Anniversary Commemorative Photograph Collec-
tion “Past, Present, and Future”). Showa-dori, a street that runs through central Niihama, was planned and constructed by Washio. Jikyo-sha, the private school set up by

Washio (center). Many pupils of Washio who studied there achieved success at Sumitomo and in the local community. Although the Jikyo-sha building was demolished in

2013, a commemorative monument extolling Washio’s accomplishments stands on the site (right).
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tence and co-prosperity with the local
community even after exhaustion of the
mines and advocated industrial develop-
ment of Niihama as a source of future
prosperity. He planned to attract com-
panies to open chemical and machin-
ery factories and electric power plants on
reclaimed land and started with harbor
construction at Niihama Port. The com-
pany developed roads and other infra-
structure in the city, notably Showa-dori
Street, and built company housing. He
formulated an urban development plan
that included conversion of a mine rail-

way to a local passenger railway for use
by the general public.

Washio was selected as a manag-
ing director of Sumitomo Head Office in
1931 and retired from Sumitomo a year
later. He subsequently operated his own
quarry business in Mitsuishi, Okayama
Prefecture. However, in 1953 Washio
decided to resume residence in Niihama
at the request of his many admirers there.
The following year he set up the organi-
zation Ekiyukai and until his last days
taught the local people his philosophy
of life while devoting himself to sound

social education.

In 2015, more than 30 years after
Washio’s passing, Nithama City erected
the Jikyo-sha Commemorative Monu-
ment on the former site of Jikyo-sha to
honor Washio’s community contributions,
a testament to how much he was loved in
the community. To this day, Sumitomo
Group companies operate business sites in
Niihama and continue to make new capi-
tal investments there. The background to
this development of Niihama is Washio’s
earnest desire for coexistence and co-pros-
perity with the local community. 50
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*Editorial supervision and photos by Sumitomo Historical Archives, Niihama City Besshi Copper Mine
Cultural Heritage Section and Jikyo-sha Ekiyukai ’¢Eif&- BRI {ER KA HERTHFRILGEER BESHRS
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News & Topics

New President #isEsE

Mr. Keiichi Iwata
becomes President of
Sumitomo Chemical

-l
In April 2019, Mr. Keiichi lwata, Representative Direc-
tor & Senior Managing Executive Officer, assumed
office as Representative Director & President of
Sumitomo Chemical. He joined Sumitomo Chemical
in 1982. Having served in various positions such as
General Manager, Planning & Coordination Office,
IT-related Chemicals Sector and Managing Executive
Officer, he became Representative Director & Senior
Managing Executive Officer in 2018. @
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Mr. Jun Ohta becomes
= President of
Sumitomo Mitsui

‘." Financial Group, Inc.

In April 2019, Mr. Jun Ohta, Director Deputy Presi-
dent and Executive Officer (Representative Executive
Officer) and Group CFO and Group CSO, assumed
office as Director President and Group CEO (Rep-
resentative Executive Officer) of Sumitomo Mitsui
Financial Group, Inc. He joined The Sumitomo Bank
in 1982 and became Director and Deputy President
(Representative Director) of Sumitomo Mitsui Banking
Corporation in 2018. @
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Mr. Shinji Shimomura
becomes President
of Sumitomo Heavy
Industries

In April 2019, Mr. Shinji Shimomura assumed office
as Representative Director, President and CEO of
Sumitomo Heavy Industries. He joined Sumitomo
Heavy Industries in 1982. Having served as President
of Sumitomo (S.H.l.) Construction Machinery (Tang-
shan), Representative Director, President and CEO of
Sumitomo (S.H.l.) Construction Machinery Sales, and
Representative Director, President and CEO of Sumi-
tomo (S.H.l.) Construction Machinery, he became
Director and Executive Vice President of Sumitomo
Heavy Industries in 2018. @
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Mr. Satoru Yamamoto
= becomes President of
= Sumitomo Rubber

J <« Industries

In March 2019, Mr. Satoru Yamamoto, Director and
Senior Executive Officer, assumed office as President
and CEO, Representative Director of Sumitomo Rub-
ber Industries. He joined Sumitomo Rubber Industries
in 1982. Having served in various positions such as
President and Representative Director of Dunlop Falken
Kyusyu (present-day Dunlop Tyre Kyusyu), he became
General Manager of Asia Pacific Regional Headquar-
ters of Sumitomo Rubber Industries in 2016. @
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New President #idtE#E

‘ Mr. Yasunobu Kazumi
@‘ becomes President

i of Sumitomo (S.H.l.)
=S B Construction Machinery

In April 2019, Mr. Yasunobu Kazumi assumed office as
Representative Director, President and CEO of Sumi-
tomo (S.H.l.) Construction Machinery. He joined Sumi-
tomo Heavy Industries in 1988. Having served as the
Corporate Officer of the Global Manufacturing Div. of
Sumitomo (S.H.I.) Construction Machinery, he became
Executive Managing Director and Corporate Officer,
China Business Div. of Sumitomo (S.H.I.) Construction
Machinery, Director of Sumitomo (S.H.l.) Construction
Machinery Sales, and Executive Officer and Vice Presi-
dent of Sumitomo Heavy Industries in 2018. @
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Mr. Hideaki Takahashi
becomes President of
Sumitomo Precision
Products

In April 2019, Mr. Hideaki Takahashi, Executive Offi-
cer, assumed office as President of Sumitomo Preci-
sion Products. He joined Sumitomo Precision Prod-
ucts in 1989. Having served in various positions such
as General Manager of Industrial Systems Produc-
tion Department and General Manager of Industrial
Hydraulic Department, he became Executive Officer
in 2018. @
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Sumitomo Chemical / Sumitomo Dainippon Pharma  #&{t% xB&ERBE

Start of joint research on producing
higher-quality iPS cells for clinical use

Sumitomo Chemical and Sumitomo Dainippon Pharma
have started joint research with Kyoto University’s Center
for iPS Cell Research and Application (CiRA) on producing
higher-quality induced pluripotent stem cells (iPS cells) for
clinical use.

Wider use of iPS cell-based cell therapies hinges
on the ability to achieve large-scale stable production of
high-quality iPS cells. Since fiscal 2013, CiRA has been
producing a stock of iPS cells at its facility for use in regen-
erative medicine. To tackle the key issue of developing and
validating technologies applicable to commercial produc-
tion, Sumitomo Dainippon Pharma, which has commercial
production and quality control technologies for cell prod-
ucts for regenerative medicine, and Sumitomo Chemical,
which has stem cell-related technologies, have launched
this joint research with CiRA. Research themes will include
exploration of new technologies to improve the quality of
iPS cells for clinical use. @

SUEmBELRKMAIPSHlfa%
RETH-HDHEMA EFLA

FRIEFEXA
ANMERBEIZ, 7
K FIPSHl g i 7%
Fi (BIF. CiRA(H
1)) & SUEmR
% BR PR FiPS # f2
DEE(C@E A H
R R ERIAL o

iPSHfE % ANz
HAEEERIEZICIE. SRELIPSHREEAED
DEEMICEETEZVEN$HB, CIRATIZ2013FE
POMFEREE CRADMIEE L2 IPSHIEAN 7EEIE
LT mA bz RIBA 2R iR R ORI EE A 3R
BEL->TW e, CORBEMRT D728, CIRA, BLY
BAE - HREESZOERYEE SEEERNEETS
AEANERYUECHMEEERNEE T ERIEFL
DOHERFEMEHNEIR, ERRAIPSHROSER LICEG
TR M DOART L EETTI S0}

21



22

Sumitomo Metal Mining &£ EskL

Subsidiary in the Philippines
receives Presidential Mineral
Industry Environmental Award

Coral Bay Nickel Corporation (CBNC), a subsidiary
of Sumitomo Metal Mining, has received the 2018
Presidential Mineral Industry Environmental Award
(PMIEA) from the Philippines Department of Envi-
ronment and Natural Resources (see photo). This
is the fifth consecutive year that CBNC has been
awarded the PMIEA since 2014. The PMIEA is the
most prestigious mining industry award in the Philip-
pines and winners are selected based on a compre-
hensive assessment of companies’ environmental
and safety management at their facilities, including
protection of the local environment and contribu-
tion to local communities. In addition to the PMIEA,
CBNC also received the Best Mining Forest Award
and the Safest Mineral Processing-Extraction
Category Award, becoming a triple-award winner.
Taganito HPAL Nickel Corporation (THPAL), also a
subsidiary of Sumitomo Metal Mining, received the
Platinum Award, which is second in prestige only to
the PMIEA. S0}

Nippon Sheet Glass

Nippon Sheet Glass awarded
“Gold” rating by international CSR
performance rating organization
EcoVadis

Nippon Sheet Glass has been rated “Gold”, the
highest grade, by EcoVadis, an international orga-
nization based in France that evaluates corporate
social responsibility (CSR) performance. This is the
first time the company has received the Gold rating.

EcoVadis surveys and evaluates supply chains
in 150 categories across 110 countries. Specialists
assess CSR performance from the viewpoint of the
environment, labor practices and human rights, fair
business practices, and sustainable procurement.
Companies refer to CSR ratings when checking their
suppliers’ sustainability performance. The Gold rat-
ing attests to the company’s initiatives and progress
corresponding to EcoVadis’s 21 CSR criteria. @
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Mr. Toru Higo, President of CBNC and THPAL (center)
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(1: from left) Morikazu Higashimoto of K'

the General Affairs Dept. has opted for a
selection of colorful side dishes. Tomomi
Itou of the same department has selected
Italian chicken chili bowl, a dish created
by a popular chef. Naoko Kurioka of
the Corporate  Communications Dept.
has picked curry udon topped with a
swirl of mashed potato reminiscent of a
flurry of snow in spring. Japanese beef
menchi-katsu deep-fried ground meat
patties, the choice of Junichi Kojima of
the General Affairs Dept., comes with
plenty of vegetables. (2) The Gram Deli
also features lots of vegetable. (3) Stylish
contemporary decor.
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Lunch at a

SHASHOKU!

“Shashoku,” cafeterias for employees,
or “sha-in shokudo” to give them their full name,
are a fascinating feature of the workaday world
in Japan. Feeling hungry? Join us on a tour
of the Sumitomo Group’s shashoku nationwide
to find the source of our energy.

BATIE 1 & (SHASHOKU) | &5
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This Issue's shashoku
SECBATHOIE

SCSK Corporation

SCSK

Established in 1969 as Sumisho Computer
Service. Merged in 2011 with CSK, with
Sumisho Computer Systems as the surviv-
ing company, and the new company named
SCSK. SCSK is engaged in a full range of
IT services, including systems develop-
ment, IT infrastructure implementation, and
IT management. The number of employees
on a consolidated basis is 12,054.
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ith its U-shaped layout, the shashoku at SCSK’s head
office in Toyosu, Tokyo, is spacious and many of the
tables are beside the windows. There is a lively ambience
and you can overhear snatches of conversation not only
in Japanese but also in English and Chinese. The Gram Deli is a popu-
lar choice: from a daily assortment of some 20 Japanese and western-
style dishes, you can select the quantities and the number of dishes you
want. The menu frequently changes to reflect user preferences.
Always aiming to offer a nutritious menu that helps employees
stay healthy, the shashoku is preparing to offer dishes attuned to
employees” particular needs. For example, in the pipeline are lunch
sets good for raising the energy level of people experiencing fatigue or
tailored to the needs of those trying to control high blood pressure.
SCSK was ranked top overall two years running, in 2014 and 2015,
in the results of a survey conducted by Nikkei Inc. from 2014 to 2016 on
companies that fully exercise their employees’ potential. The shashoku
certainly embodies the values of SCSK’s enlightened HR policy.
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